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who we are & our goal
We are a season box subscription service with a 
focus on the scents of the seasons. Our box is sold 
online and comes four times a year. Customers 
can order single boxes for $30 per box or a year 
subscription for $120. What makes us different 
than other box services is that our products are all 
created by us, therefore we can sell the contents 
in the box separately in our online store, which 
means we are constantly bringing in profits. Our 
box always contains 5 full size products and a gift 
that is relevant to that season.  

We want celebrate the seasons through scent. 
Our goal is to bring customers winter even though 
they live in Florida, or make North Easterners feel 
at home with our fall scents. They can get sensa-
tion of all the seasons without having to ever leave 
their doorstep. We also want to offer the ability 
to enjoy their favorite times of the year with sin-
gle sent purchases. We would like to be thought 
of as the gift that keeps on giving with our year 
subscription and bring a warm homey feeling to 
during any time of the year. 



our competitors



testing our service
Our new service will be tested in the 
market by giving away a free first box by 
signing up for a full year subscription. We 
will also give all subscribers a code with 
their purchase in which they can share 
with their friends in order to give them 
a discount and then also receive one for 
themself. We feel that feedback is an im-
portant part of this service so we will in-
clude a prepaid postcard inside the box 

with questions that say: Did you enjoy the 
items included in your box?, What oth-
er products would you like to receive in 
your next box?, Are the scents that were 
present throughout the box reminiscent 
of that season?, Did you like the scents 
that were included?, etc. We will then 
take that feedback into consideration 
when creating our next set of boxes for 
the next season.



We don’t feel that our company needs to 
be globally advertised because of the cul-
tural barrier. There are enough girls and 
women in America who would fulfill our 
company needs. Maybe if the company 
were to expand in the future it could be 
expanded to other countries and cultures 

but our boxes are based on what females 
in America are interested in and like to 
purchase and use. That might be different 
for females in other countries because of 
the wants and needs of their culture.

global market



survey
Majority: 
• Age: 18-24
• Yearly income: less than $25,000
• Willing to pay:  $15-$20
• Willing to pay more for full sized items: yes
• Interested in what we’re selling: yes



• Age: 25-30
• Gender: Females
• Average Income: at least $40K
• College Degrees
• Shop at stores like Bath and Body Works, 

Yankee Candle, and Lush
• Busy starting their careers so a subscription 

box is convenient 
• Women have a larger social media following

target consumers
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PRIMARY TYPEFACE- WOLF SHADOW

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

SECONDARY TYPEFACE- FRUTIGER LT STD (45 LIGHT)

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890



SEASONAL ESSCENTIALS

SEASONAL
ESSCENTIALS

LOGO MARK

LOGOTYPE

LOGOTYPE

LOGO MARK

LOGO MARK

arrangement



spacing

X

X

X X

X

X

X XSEASONAL ESSCENTIALSSEASONAL
ESSCENTIALS



improper usage

Don’t Stretch It

Don’t Color it

Don’t Change the Logotype
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Don’t Tilt It

Don’t Add Colors



Brand PatternSummer PatternWinter Pattern

Fall PatternSpring Pattern

brand patterns

Color values:

Pantone Black 6 XGC

RGB 19 29 40 

HEX/HTML 131D28 

CMYK/OGV 88 0 0 100 / 0 0 29
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candles



body spray
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seasonal gifts



other applications



website



commercial

https://www.youtube.com/watch?v=KWsKg31dv_A&feature=youtu.be


