
packaging
PROJECT 3:



The purpose of packaging design is to 
persuade consumers into purchasing 
specific products, but also to help the 
brands of companies become more 
established and recognized. Some 
products are made some are made to 
stand alone and some as part of a unified 
group with the use of varying elements 
such as: diversified colors and imagery, 
in order to separate them from their 
counterpart. The goal of this project is to 
create a unified series of three packages, 
including product name and corporate 
identity in a packaging system that 
successfully works as a unified 

whole, while also meeting the needs 
of both your client and intended 
demographic. While exploring the topic 
of “Health/Protein Bars”, I will learn how 
to design for the market effectively while 
also exploring areas such as branding, 
language, and shelf placement. The 
following items must be included within 
the design: 1. Self-Generated Company 
Logo, 2. Product Flavor, 3. Photographs/
Illustrations, 4. UPC Code and Product 
Weight 5. Nutritional Information, and 6. 
Ingredient Information.

project brief & requirements analysis (health bars)

I began my research by doing an analysis 
of already existing protein/health bars and 
their packaging. I looked through books, at 
dribbble.com, GDUSA.com, howdesign.com, 
behance.net, thedieline.com, AIGA.org, and 
books such as: 1000 Bags, Tags, and Labels, 
by KiKi Eldridge, and Print Casebooks 9 The 
Best in Packaging, by Tom Goss.

research

Rodomista • process notebook            project 3 • 51 project brief & requirements, research, analysis • 52

What does the current packaging’s aesthetic 
say about the target audience? 
The current packaging is definitely geared 
more toward young adults and adults. They 
use colors that match the flavors along with a 
picture of that flavor. For instance, the banana 
nut muffin bar has a picture of a banana nut 
muffin on it, so it’s easy to tell what the flavor 
is when looking at it quickly.

How will your design affect the target audience? 
My design will be geared toward a similar 
audience. High protein bars are generally 
for young adults and adults, kids don’t eat 
high protein bars. I want them to look fun 
and healthy, while still maintaining a gender 
neutral look. I plan on using different colors 
depending on the flavor of the bar. By doing 
this, I think it could draw in more customers 
(like people like me who buy things just to try 
one or because the packaging is nice). But by 
doing something different from the norm, I 
think it could change the way that health bars 
are looked at.

How are type and imagery used? How do you 
think it SHOULD be used? 
Most of the health bars that are already 
available have large text on them so you know 
the brand right away. I’ve noticed that most of 
these bars use all capital letters and I’m not 
sure as to why that is. Yes, it draws attention 
pretty quickly but I don’t fully understand why it 
must be all caps all the time. Quest bars have a 
real picture of the flavor, the mixed berry flavor 
has a picture of mixed berries on it.

fit person, a picture of nuts or whatever 
ingredients that are being used. I want to 
come up with a design that will be used on all 
the different flavors of the bar where the color 
of the design can be changed from bar to bar 
in order to represent the flavors. I want them 
all to be universal with the exception of the 
different colored packages for each different 
flavor bar. For KIND bars, they don’t use any 
imagery, just text. They do however have a 
clear package so they bar itself is the imagery. 
I think this is a great way to use imagery 
because it shows the consumer exactly what 
the brand is offering, therefore the customer 
will instantly trust it because of the fact that 
they can see the actual product without even 
buying it. For CLIF bars, the imagery is subtle 
but gets the idea across. They just change the 
color of the part of the label that has the flavor 
written on it as well as the mountains that are 
shown as the package. I do like this concept 
because it keeps the whole brand
unified and easily recognizable. I am going 
to stick with that concept because I believe 
that will be the best way to unify the brand 
while also showing off the elegance of the 
packaging. For LARABAR, again the type is in 
all caps, not sure why. They don’t use imagery 
at all, just the use of color based on the flavor 
(kind of boring if you ask me). The Odwalla 
bars are the most interesting to me. They are 
fun and appealing because of the use of color, 
typography, and imagery. The change the 
packaging color based on the flavor as well 
(that seems to be the common theme which 
I agree with), and they use images of the 
ingredients on the front to give the viewer a 
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better idea of what’s inside the bar and what 
they should expect. Quest bar packaging is 
interesting. I don’t like it because I feel there 
is too much going on. They use an image of 
the flavor of the bar on every single one and 
yes while that is unifying them, it doesn’t look 
super professional to me. The colors of the 
packaging are all different based on the flavor 
but there are so many flavors that they look 
kind of mismatched and all over the place. 
Again, the use all caps also for some reason. 
I’m realizing that I definitely don’t want to do 
that then!

How consistent are the typographic 
treatments? 
The typographic treatments are pretty unified 
with almost all of the bars.  A lot of them use 
visual punctuation to make the packaging 
more interesting. For example, Kind bars use 
different colors for each flavor and they use 
blocks of color to represent the flavors and 
types of bars. Also, most of these health bars 
usually use the picture of the ingredients on 
the package to be able to easily recognize 
what the flavor is. So far, every bar that I’ve 
seen uses all caps and sans serif fonts. I’m 
feeling like I’m going to do something different 
because that all caps and sans serif doesn’t 
sound that fun to me.

How are typographic variables being used to 
establish hierarchy? 
Like I said earlier, a lot of visual punctuation is 
used, as well as balance, color, contrast, size, 
and space. The reason for this is because a 
lot of people are buying this kind of product 
not only for the flavors and the taste but also 
because of the look of the packaging. If the 
package of a healthy nut bar uses the wrong 
color palette, people may not be as drawn to 
buy the product solely because of that reason. 
Unfortunately for the brand, (but fortunately 
for good designers) there are tons of people 
who buy products because of the packaging 
so this is where the typographic variables and 
all the elements need to be used in the proper 
way and pulled all together correctly.

attention to one specific thing (like I said 
before) like non-GMO, high protein, gluten 
free, etc. I haven’t seen many devices or 
violators being used in any of the current 
health bar brands. I think the reason for this 
is because they are more upscale and they are 
typically more expensive than regular granola 
bars because of the ingredients. If there were 
to be any, I think there would just be violators 
across the box or bars promoting their product 
because of the one ingredient that it has or the 
fact that it’s high in protein or gluten/GMO free 
or something like that. The KIND bars have that 
short message on the back that I wrote about 
above, showing that they want the consumer 
to act upon things once they’ve eaten their bar 
that is kind to their bodies.

Describe the color palette being used. Does it 
fit the intended demographic? Why?
Most health bars use a more dull, natural, 
organic, and earthy color palette. Though 
some use brighter colors, like LARABAR, KIND, 
CLIFF, Odwalla, Quest, bars to differentiate 
the different flavors. Although the colors are 
brighter than just earthy/organic colors, they 
are duller for the most part. I think people in 
this demographic are definitely more likely to 
buy the more earthy bar over a very bright bar 
because they will think it is healthier than the 
other (even it it’s not). Young adults and adults 
in this demographic want everything they eat 
to be healthier. Anything it takes to make them 
thinner and feel better about themselves while 
not feeling guilty, they will do. With that being 
said, the earthy (and literally crunchy granola) 
colors do help in the long run because the 
demographic is more drawn to the more 
“healthy” looking package.

Would you use the current color palette in your 
redesign? Why or why not?
I would use the current color palette for all the 
reasons that I have listen above. One thing I 
would like to change is adding a pop of color. 
I would like to keep the earthy-greenness but 
add slight pops of color to draw the eye in.

Is the information well organized? If not, how 
should it be reorganized? 
All the information on all of the health bars 
that exist is pretty well organized. All of the 
nutritional information is on the back of the 
package along with ingredients, with the most 
important parts of the bar listen on the front 
such as: high protein, gluten free, high energy, 
non GMO, dairy free, vegan, high in fiber, etc. I 
would like to follow the same patterns that the 
existing bars have created because they have 
a more organic/natural look than something 
like a regular Chewy granola bar or a Special 
K bar. 

What information, beyond the required 
basics, is listed within the packaging? 
There is a lot to go onto a nutrition bar 
package including (on the back): nutrition 
facts, ingredients, allergy alerts, storage 
information, warnings (ex For pregnant 
women). On the front: flavor, calories, protein, 
fiber, if it’s paleo/gluten free, net carbs, and 
anything else that would be important to the 
consumer that would make them more likely 
to buy it. On the actual boxes that they come 
in (when they come in bulk) there is more 
information but on the packages themselves 
it’s just mostly the required ingredients, a bar 
code, and everything else I listen above. KIND 
has a section on the back of the package that 
says, “do the kind thing for your body, your 
taste buds & your world,” explaining how they 
use the highest quality ingredients whether 
you’re eating it at the gym or the office, they 
are wholesome and on-the-go snacks that 
satisfy from the first bite to the last.

Does the packaging invite the audience to 
engage? Instruct? Bring attention to a specific 
feature? Are devices or violators used? If so, 
what do they say/do? 
The packaging is inviting for the most part for 
most health bars. Like I said earlier, mostly 
young adults and adults buy these bars and 
they are just buying them as meals or because 
they think they’re healthy. Most bars do bring

Something like a dark brown design on a 
brown paper bag kind of package with certain 
pops of color depending on the flavor of the 
bar.

Describe the PDP. Is it effective? What are 
some of the marketing tools used here?
The PDP in the KIND bars is effective. The 
primary information including the logo, 
is displayed in a black box. Against the 
cellophane on the packaging that  lets 
the physical bar show through, it makes it 
much easier to see and read. The important 
information on all of their bars is displayed 
effectively and all have effective PDP’s. On 
the LARABAR, the PDP is not so effective. The 
box that is set behind all of the primary text 
is red, so against and orange or red package, 
it is very hard to differentiate the PDP with 
the rest of the package. The CLIF bar PDP is 
pretty effective and goes alongside with KIND 
bars PDP. The primary text is located on top 
of a different colored area against the neutral 
background of the rest of the package so it 
stands out and is easy for the eye to locate all 
of the important information. It seems as if in 
order to get the PDP to stand out, it must be 
on a different color in order for it to stand out 
and because the most prevalent thing on the 
package.

What works? What doesn’t? What would you 
do differently about the design, and why? 
I believe that the parts that work the most are 
the color palettes and the PDP on most health 
bars as a whole. I feel as if imagery could 
either make or break a package depending 
on how it is used or what is being displayed. 
Something I want to do differently is not put 
the PDP in a box. I want to break away from the 
boxes and different colored shapes and make 
the PDP stand out in another way in order to 
draw the eye in. I want to keep things simple 
and unified while adding a humorous twist to 
a play on words.



Thoroughly describe the production of the 
product/labels (size, paper, cut, construction). 
The labeling of this package is printed right 
onto the package itself, so there is not a label 
that is just stuck onto a pre-made package. 
Each (rectangular) KIND bar is 1.4 ounces 
each. I’ve noticed that KIND bars are generally 
thinner in width and thickness compared to 
other bars but they are generally similar in size 
and weight. A typical 1.5 oz bar has dimensions 
of 3 5/8” wide by 6” high, a side spine area 
of 3/4”, a top that 1 3/4”, and a back that’s 1 
3/4” also. The KIND bar packages are mostly 
cellophane where you can see the bar from the 
outside of the package whereas the other bars 
use the whole package to display all of their 
information. The packages for all of these bars 
and pretty much all kinds of health bars and 
granola bars out there are printed on one sheet 
and folded and sealed at each end. Since the 
ends are sealed, it keeps them from becoming 
stale. stale and prevents anything from getting 
inside of the packages. One thing I may want 
to add is a long clear sticker that you can use if 
you only eat half of your bar. I know that a lot of 
people (myself included sometimes) only like 
to eat half of the bar or just a portion of the bar 
so we fold the rest of the package in half in 
hopes that the bar will stay fresh until we want 
to finish it. I think it would be beneficial to add 
some sort of re-sealant to the package so that 
the people who only like to eat half at a time 
can save the rest for next time.

Rodomista • process notebook            project 3 • 55 analysis • 56



https://www.behance.net/gallery/1545761/Packag-
ing-Design

https://www.behance.net/
gallery/15796669/Wild-
Ophelia-Ad-Campaign

The one thing I like about this package is the 
simplicity. Although it does look a bit empty, 
the packaging gets the point across easily. 
However, the color of the box doesn’t work. 
The green automatically makes me think that 
the bars are mint not just plain chocolate.

I definitely want to eat these series of bars. Not 
only do I find the packaging simple and straight 
forward, but the fact that they’re telling you ex-
actly what’s in these bars is appealing. Although 
that probably isn’t what the bar itself actually 
looks like, they are showing the different flavors 
in a unique way. Also as a series, it’s easy to 
notice that they belong together because of the 
way that they’re advertised.
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https://www.behance.net/gallery/30889695/
MUUK-Inkafood-Packaging

https://www.behance.net/gal-
lery/19820671/Ginger-Tea-and-Cakes

I found the series of little doodles interesting 
here and I definitely thought I wanted to do 
something along those lines. I always feel the 
need to buy things when they have doodles on 
them, especially if there’s more than one flavor 
and each doodle is similar but a little different 
and different colors (don’t ask me why).

This packaging was definitely appealing to me 
because of the design on the box itself and the 
design on the box. Although I’m not quite sure 
what is in the box or what they’re advertising, it 
is still appealing to me because of the doodle/
pattern on the outside. It definitely draws you in.
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https://www.behance.net/gal-
lery/9364967/MUNCHY-MOFOS-
Munchy-Monster-Bars

http://www.thedieline.com/
blog/2016/3/30/bar-time

I like the appeal to kids that this packaging has. 
I wasn’t sure if I was going to gear toward kids 
yet but I thought the packaging was neat and 
fun, a style I definitely wanted to lean toward.

Something about this packaging 
made it feel fun to me. Although 
they use more earth tones than 
fun colors, the colors contrast 
with each other and it catches the 
eye. The healthy feeling I got from 
this specific bar was something I 
wanted people to feel when they 
saw my packaging.
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http://www.thedieline.com/blog/2016/4/6/neat-ener-
gy-bars

https://www.behance.net/gallery/35858407/
Natureba

Again with the little doodles that change de-
pending on the flavor, something about that 
catches my eye. I like how they use the bag 
in the top picture with a natural, brown paper 
sleeve around it. It makes it look authentic and 
high end. I knew I wanted to use a brown paper 
in order to look more earthy and natural but I 
knew I couldn’t do that if I was designing the 
actual package of a health bar. This package 
showed me an interesting and different way to 
use a brown paper like that.

What was cool about these packages 
was the gradient in the word “neat”. I 
thought that was visually interesting and 
it grabbed my attention. I love how they 
are branded by having the same wrappers 
and elements but just in different  colors 
to represent the different flavors.
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https://www.behance.net/gallery/Yummy-Cere-
al-Bars/3727243

http://www.thedieline.com/blog/2015/7/21/ma-
ma-mafia

The part here that I liked the most was 
the pattern of doodles on the hamburger 
packaging and the cartoons on the busi-
ness cards. I wanted to incorporate some 
sort of pattern like this on my packaging.

These bars were nice because they were all 
the same except for the colors depending 
on the flavors. That’s something I wanted 
to focus on the most with my packaging. 
Making sure they were cohesive but just a 
little bit different for each flavor.
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Like previous packaging, the low opaci-
ty pattern is what caught my eye and is 
inspiring to me and makes me want to do 
something like this!

The same thing goes for this packaging. 
Also, the differentiation of the colors and 
types of peanut butter.

http://portfolios.aiga.org/gal-
lery/24998743/Jif-Peanut-Butter-RePack-
age

http://portfolios.aiga.org/gallery/32898033/Lit-
tle-Belgians-Branding-Packaging-Design
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http://portfolios.aiga.org/gal-
lery/33695780/Latabotella-Jumex

http://portfolios.aiga.org/gallery/36058025/SUN-
MOOD-JUICE

The little fruit vectors is what inspired 
me about this packaging. I also liked the 
font that was being used. Although it is a 
bit hard to read, I felt that it worked well 
alongside the fruits.

The background pattern is what I liked the 
best here. The lower opacity of the pattern 
helps to make the whole picture more dy-
namic and brings more attention to the page 
by making it visually interesting.
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These packages are so natural looking 
while being fun and colorful at the same 
time. I knew I wanted to try brown paper 
in order for it to look organic and healthy. 
I liked how each bar uses a different fruit 
with a bright color in order to differenti-
ate the different flavors.

Again with the background pattern, this is 
what caught my eye. What I liked about this 
packaging that was slightly different than 
others that used a background pattern, was 
that the whole label was in black and white 
but it had an accent color depending on the 
flavor and it would highlight certain objects 
in the pattern so they would stand out.
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I liked how the popcorn was almost 
interactive on the package because of 
the way that they displayed it. The use of 
color was nice also because even though 
they were bright colors, you could tell 
that the popcorn must have been a more 
healthy kind because of the colors, fonts, 
and use of imagery and type.

Background pattern and use of colors to 
match the flavors is what caught my eye.

I liked the box that was used for this granola. 
The colors were almost neutral because of 
how muted they were, that is something that 
caught my eye. They are simple yet interest-
ing and the shape of the box is different than 
what granola usually comes in.
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I love the brown packaging and the 
different colors on these boxes with the 
different pictures. I’m not sure if I would 
look at a box that said “cat lover” on it 
and know that it was tea, so that doesn’t 
really work great but I think the concept 
of these tea’s are good and the packag-
ing is fun and bright.

I like these bars because of the differ-
ent colors and pictures on them. They 
are all cohesive but you can see that 
each bar is different.
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I liked this packaging because it’s 
simple yet interesting because of 
the colors and pattern. 

I liked how this bar used a plain clear wrap-
per with a brown paper label around it. It 
makes it look different and more high class. 
I like how consistent the labels are, all the 
same except for the color and flavor. I defi-
nitely wanted to do something like that.

This packaging is pretty boring and 
doesn’t have much too it. Although it’s 
clean and simple, I knew I wanted to do 
something more than this.
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The brown paper box and the colors 
is what drew my eye in. I wanted to 
do something like this that’s organic, 
colorful, and cohesive.

I liked the subtle background pattern 
on the wrapper. This package is very 
clean cut and visually interesting be-
cause of the images that are used and 
the pattern. The fonts also work well 
together.
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I liked how the packaging had a 
cone pattern in the background 
with a logo on top of it.

Again with the brown package and 
the natural/organic look. The ty-
pography is nice because all of the 
puzzle piecing and contrasting fonts 
sizes, and weights.

Something about these packages that 
I liked was the scenery and illustrative 
nature with the bright colors. Although 
I don’t know if I would eat an oatmeal 
fruit squeeze, I would want to buy this 
anyway because I like the packaging.
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Again, with the brown package and 
the natural/organic look with the 
bright pops of color for the differ-
ent flavors.

Brown natural package 
with the single color. 
Organic, simple, and 
unified, exactly what I 
want my packaging to 
look like.
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I like how the 
package here is 
just a cardboard 
sleeve, it makes 
the product rustic 
and high end. It 
gave me an idea of 
doing that with a 
health bar in order 
to make it look 
high end.

This packaging is simple and 
clean with the perfect use of 
color and negative space.

This was my true inspiration at first. The 
long, skinny cardboard looking box with 
cohesive colors, fonts, and overall ty-
pography; something I wanted to utilize 
in my packaging for sure.
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These bars are fun and have 
fun, colorful, and playful pack-
aging. Definitely geared toward 
kids and you can tell they are 
probably organic and natural.

I like these bars because they are sim-
ple and cohesive and you can tell they 
are a set and belong to the same brand.
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I liked these boxes and the material 
that was used along with the visuals, 
typography, and die cuts.

I liked that the package was clear but 
still printed on so you can see the bar 
through the package and it acts as a 
background. I also think that these are 
all very cohesive and work really well 
together as a set and alone.
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These packages are cool because there 
are so many flavors, therefore so many 
colors and different illustrations that all 
of the packages are cohesive and work 
great as a whole set no matter what the 
product is.

The same thing goes for these protein 
bars. The visuals are beautiful and 
make you hungry just by looking at 
them. The typography is rustic and 
clean and the package as a whole is 
well put together and cohesive.
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I don’t like this bar because it looked 
outdated, like it’s from the 70’s or 
something. It’s boring and there is 
nothing exciting about it. This proves 
to show that color does a whole lot to a 
package.

The visuals of the nuts on these 
packages was something I wanted to 
aim for. It makes the package fun and 
interactive because the food comes to 
life and becomes a character.

These are interesting because the 
bar is broken up into 4 pieces so 
you can have portion control and 
not eat the whole bar at once. That 
is something I wanted to do with 
my bar, be able to save it for later. 
The package is simple and the im-
age works perfectly with the type 
and visual punctuation.

research • 76

Although these seem a bit plain, I 
like that they are clean, they are or-
ganic and healthy looking because 
of the white package. The use of 
the clear part of the package is nice 
and so is the use of imagery.

These packages are fun and 
colorful. There are so many 
flavors which means a lot 
of opportunity for fun colors 
and pictures. They are all 
cohesive as a set and if you 
were to remove the brand 
name, people who eat a lot 
of health bars would defi-
nitely know what this is.

These protein shakes are cool because 
the logo in repetitive and consistent 
throughout each bottle with the excep-
tion of a color change. The labels are 
exactly the same except for the colors 
and those change depending on the 
flavor of the shake.
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Before I began sketching, I started to think 
about what I wanted to call my health/protein 
bar. The hard part about this was that I wasn’t 
sure what route I wanted to go yet. I knew I 
wanted my target audience to be 18-25 year old 
women because they are the ones who are most 
concerned with their health and what they are 
eating and buying. With that being said, I started 
sketching. I had a few ideas in my head but was 
having a hard time putting them on paper. And, 
I decided to call my healthy nut bar, “What are 
you Nuts?”

sketches
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I was still a bit lost as to what I was going 
to do yet. I knew I had to make a health 
bar but I didn’t want to do the normal 
wrapper, I wanted to do something 
different but I felt that my options were 
limited. I started thinking about making 
a more high end nut bar with healthier 
products in them, that came in individual 
boxes. The problem with that was people 
just want to rip open the bar, eat it, then 
throw out the wrapper. I had to figure out 
a way to do something different while 
keeping the same values and norms. I 
found a few different small boxes that I 
thought about trying, so I did.

I tried a few things, a pillow pack, an 
envelope like box, a mini shoe box, a 
flower seed pack, and a hexagon box. 
A few of these are unrealistic but like 
I said, I wanted to try a few different 
things. I think the envelope box might 
work best because you can reseal the 
box afterwards and save the rest of 
the bar for later.

prototypes

Fronts

Backs
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process

WHAT are you NUTS?!

WHAT are you NUTS?!
WHAT are you NUTS?!
WHAT are you NUTS?!
WHAT are you NUTS?!

WHAT are you NUTS?!
WHAT are you NUTS?!

WHAT are you NUTS?!
WHAT are you NUTS?!
WHAT are you NUTS?!

WHAT are you NUTS?!
WHAT are you NUTS?!
WHAT are you NUTS?!
WHAT are you NUTS?!

WHAT are you NUTS?!
WHAT are you NUTS?!

WHAT are you NUTS?!

WHAT are you NUTS?!

WHAT are you NUTS?!

WHAT are you NUTS?!
WHAT are you NUTS?!

WHAT are you NUTS?!

nuts?
what are you

nuts?what are you

NUTS
what are you

HONEY ALMOND

nuts?what are you

CHOCOLATE PEANUT

CHOCOLATE PEANUT

nuts?what are you

BANANA WALNUT

?
Before I started designing completely 
on the computer, I did a type study in 
order to figure out what fonts would 
work best together. I wanted a fun, 
handwritten looking font in order 
to bring happiness to the brand. I 
decided to go with the Blackout, 
where the middles of the letters were 
closed instead of open.

WHAT are you NUTS?!
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Created with http://www.templatemaker.nl

Card Box  7 x 8 x 3 in 

what

NUTS?!
are you

cherry  a lmond

N O N  G M O

100%

20g
per bar!

whole grains

Nutrition Facts
Serving Size: 1 Bar (35g)

Vitamin A 0%  •  Calcium 2%
Vitamin C 0%  •         Iron 6%

*Percent Daily Values are based
on a 2,000 calorie diet. Your Daily
Vaues may be higher or lower
depending on you calorie needs.

Calories from fat 50
Calories 150

Total Fat 5g       8%

Cholesterol omg       0%
Sodium 75mg        3%
Total Carb. 23g        8%

Protein 3g

Saturated Fat 1g    5%
Trans Fat 0g

Dietary Fiber 2.5g  10%
Sugars 7g

% Daily Value

Amount Per Serving

Ingredients:
Whole grain blend (oats,
brown rice, millet, quinoa,
oat flour, buckwheat, 
amaranth), dried cane 
syrup, honey, tapioca,
canola oil, walnuts, blue-
berries, sugar, brown rice
syrup, gum acacia, peanut
flour, sea salt, vanilla
extract, cocoa buter, soy
lecithin, water, vitamin E
(to maintain freshness).
Allergen Information:
Contains peanuts and soy.
Made in a facility that
processes tree nuts and
sesame seeds.

Brought to you by
What Are You Nuts?!
Tampa, FL 33606

what

NUTS?!
are you

cherry  a lmond

Other flavors available:
apricot pistachio, blueberry walnut,
peanut banana, apple pecan,
peach hazelnut, pear cashew.

i f  y o u ' r e
e a t i n g  t h i s ,
you're definitely

nuts!

Created with http://www.templatemaker.nl

Card Box  7 x 8 x 3 in 

what

NUTS?!
are you

apr i cot  p i s tach i o

100%

20g
per bar!

whole grains

Nutrition Facts
Serving Size: 1 Bar (35g)

Vitamin A 0%  •  Calcium 2%
Vitamin C 0%  •         Iron 6%

*Percent Daily Values are based
on a 2,000 calorie diet. Your Daily
Vaues may be higher or lower
depending on you calorie needs.

Calories from fat 50
Calories 150

Total Fat 5g       8%

Cholesterol omg       0%
Sodium 75mg        3%
Total Carb. 23g        8%

Protein 3g

Saturated Fat 1g    5%
Trans Fat 0g

Dietary Fiber 2.5g  10%
Sugars 7g

% Daily Value

Amount Per Serving

Ingredients:
Whole grain blend (oats,
brown rice, millet, quinoa,
oat flour, buckwheat, 
amaranth), dried cane 
syrup, honey, tapioca,
canola oil, walnuts, blue-
berries, sugar, brown rice
syrup, gum acacia, peanut
flour, sea salt, vanilla
extract, cocoa buter, soy
lecithin, water, vitamin E
(to maintain freshness).
Allergen Information:
Contains peanuts and soy.
Made in a facility that
processes tree nuts and
sesame seeds.

Brought to you by
What Are You Nuts?!
Tampa, FL 33606

N O N  G M O

what

NUTS?!
are you

apr i cot  p i s tach i o

Other flavors available:
cherry almond, blueberry walnut,
peanut banana, apple pecan,
peach hazelnut, pear cashew.

i f  y o u ' r e
e a t i n g  t h i s ,
you're definitely

nuts!

Created with http://www.templatemaker.nl

Card Box  7 x 8 x 3 in 

what

100%

20g
per bar!

whole grains

NUTS?!
are you

blue b e r ry  walnut

Nutrition Facts Ingredients:
Serving Size: 1 Bar (35g) Whole grain blend (oats,

brown rice, millet, quinoa,
oat flour, buckwheat, 
amaranth), dried cane 
syrup, honey, tapioca,
canola oil, walnuts, blue-
berries, sugar, brown rice
syrup, gum acacia, peanut
flour, sea salt, vanilla
extract, cocoa buter, soy
lecithin, water, vitamin E
(to maintain freshness).
Allergen Information:
Contains peanuts and soy.
Made in a facility that
processes tree nuts and
sesame seeds.Vitamin A 0%  •  Calcium 2%

Vitamin C 0%  •         Iron 6%

*Percent Daily Values are based
on a 2,000 calorie diet. Your Daily
Vaues may be higher or lower
depending on you calorie needs.

Calories from fat 50
Calories 150

Other flavors available:
cherry almond, apricot pistachio,
peanut banana, apple pecan,
peach hazelnut, pear cashew.

Total Fat 5g       8%

Cholesterol omg       0%
Sodium 75mg        3%
Total Carb. 23g        8%

Protein 3g

Saturated Fat 1g    5%
Trans Fat 0g

Dietary Fiber 2.5g  10%
Sugars 7g

% Daily Value

Amount Per Serving

Brought to you by
What Are You Nuts?!
Tampa, FL 33606

N O N  G M O

what

NUTS?!
are you

i f  y o u ' r e
e a t i n g  t h i s ,
you're definitely

nuts!

bluebe r ry  walnut

I was a little lost when starting 
because even though I did a 
lot of research, I felt like I had 
too much space on the boxes 
and not enough information 
to put on them. I knew I 
wanted to use illustrations 
of nuts and fruits in order 
to describe the flavors but I 
wasn’t really sure how to use 
them. Looking back now, I’m 
noticing that I wasn’t paying 
close attention to what had 
to go on the box either, such 
as: Net Weight, how many 
bars are in the box, etc. The 
packaging wasn’t fun like I 
wanted it to be. I felt so lost 
during this beginning stage 
of the process because I 
felt like I didn’t even know 
what exactly I was doing, in 
terms of the health bar route. 
Coming up with the flavors 
was hard too. I went with 
cherry almond, blueberry 
walnut, and apricot pistachio 
(I looked up which fruits go 
with which nuts and thats 
what came up, it sounded 
weird to me but I went with 
it), mainly because the 
colors were all significantly 
different and I can keep the 
same ideas and just change 
the illustrations and colors 
in order to differentiate them 
but still look cohesive.
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Here are the packages printed 
on two different color papers. 
Since I knew I wanted this to 
look organic, all natural, and 
earthy, I wanted to use earth 
tone paper. I tried printing on 
a light gray, thin cardboard 
feeling paper, as well as a 
brown cardboard like paper. 
It turns out that although my 
feedback proved that people 
like the brown box over the 
gray, it was so difficult to 
print the correct colors on 
the brown paper. Yes, I loved 
it too and really wanted to 
work with it in order to make 
it happen. The design just 
wasn’t happening though, 
everything was scattered, 
out of place (so it looked 
like at least), and just off. 
The only problem was that I 
didn’t know where to go from 
there. I was lost again and 
even though it was only the 
beginning, it was still a big 
deal because I was either 
going to have to try to push 
this further to see if it can 
work, if it has potential, or 
just start over. I felt like I was 
on to something though.

process • 82

So, I decided to change the 
font to Palitoon (got it from my 
type study that was showed 
earlier), to give it more of a 
fun, natural look and feel. 
I changed the flavors a bit 
because I felt that the old 
ones were a little weird and 
people might not eat them 
(hypothetically speaking 
of course). I enlarged the 
pictures of the fruits to put 
on the back that way the 
consumer can see what it is 
right away if they’re seeing 
the box from the back. You 
never know what angle the 
person is going to be viewing 
the box so I wanted to make 
sure it was recognizable 
on all sides. I also used my 
own illustrations on the front 
with the ingredients of each 
flavor to show some visually 
interesting elements and to 
make th package come to life 
and not be so flat. I also tried 
to make the PDP stand out 
more so that it was easier to 
see, read, and notice.
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 I didn’t end up using the giant 
fruits on the back. I thought 
it would be too distracting. 
I kept a similar look on the 
front except I added the 
net weight and how many 
bars were included in the 
box. I also put jokes on the 
top of the box so when you 
opened the flap, you would 
see the answers. Jokes 
such as “What sound does 
a nut make when it sneeze? 
Caaasheew!” and “What 
kind of nuts go on the wall? 
Walnuts!” I thought it would 
be a fun way to get people 
interactive with the package 
and maybe tell the joke to 
someone else and then they 
might ask where they got it 
from or something like that 
and then a conversation 
starts about our fruit and nut 
bar. On the side of the box I 
also added facts about the 
certain nut that is featured in 
the bar itself, and made the 
nut into a little character.

process • 84

Before I went ahead and printed and constructed again, I did a color study in 
order  to see what colors I should use depending on which paper I decided 
to use. Since I really wanted to use a brown paper, I bought a pack with few 
colors in it so I could see which looked best. As you can see here, none of 
the colors really stand out on the papers. The bottom right was the one that 
I wanted to use but also the one where the colors were most dull because 
the paper was so dark. It was difficult to figure out what colors and paper 
to use. All the reds look the same, and all the greens and blues pretty much 
look the same too. I needed to get feedback from my classmates in order to 
get different opinions as to what paper to use and how to make the colors 
brighter.
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I decided to go ahead and 
use the cardboard color 
paper because that was the 
one that looked most natural 
and organic. You can see that 
the colors aren’t terrible but 
they’re not fun and bright like 
I wanted them to be. I might 
have been attached to the 
fact that I really wanted this 
to have the natural, organic, 
Whole Foods, feel to it but it 
clearly wasn’t working. I also 
liked the name I came up 
with because I thought it was 
fun and would catch peoples 
attention. The only think I 
realized was that I didn’t 
write what the package even 
contained or what I was trying 
to sell. It just says “what are 
you nuts?” and underneath 
says the flavor. I should have 
written “fruit and nut bar” 
underneath, and then the 
flavor. That was people know 
what they are buying, but 
NOPE. I think it was time to 
move on. . . START OVER!

process • 86

What does the current packaging’s aesthetic 
say about the target audience? 
The current packaging is definitely geared 
more toward young adults and adults. They 
use colors that match the flavors along with a 
picture of that flavor. For instance, the banana 
nut muffin bar has a picture of a banana nut 
muffin on it, so it’s easy to tell what the flavor 
is when looking at it quickly.

How will your design affect the target audience? 
My design will be geared toward a similar 
audience. High protein bars are generally 
for young adults and adults, kids don’t eat 
high protein bars. I want them to look fun 
and healthy, while still maintaining a gender 
neutral look. I plan on using different colors 
depending on the flavor of the bar. By doing 
this, I think it could draw in more customers 
(like people like me who buy things just to try 
one or because the packaging is nice). But by 
doing something different from the norm, I 
think it could change the way that health bars 
are looked at.

How are type and imagery used? How do you 
think it SHOULD be used? 
Most of the health bars that are already 
available have large text on them so you know 
the brand right away. I’ve noticed that most of 
these bars use all capital letters and I’m not 
sure as to why that is. Yes, it draws attention 
pretty quickly but I don’t fully understand why it 
must be all caps all the time. Quest bars have a 
real picture of the flavor, the mixed berry flavor 
has a picture of mixed berries on it. I want to 
come up with a design that will be used on all 
the different flavors of the bar where the color 
of the design can be changed from bar to bar 
in order to represent the flavors. I want them 
all to be universal with the exception of the 
different colored packages for each different 

flavor bar. By doing this, it’ll keep the whole 
brand unified and easily recognizable. I don’t 
really like the Quest bar packaging it because 
I feel there is too much going on. They use an 
image of the flavor of the bar on every single 
one and yes while that is unifying them, it 
doesn’t look super professional to me. The 
colors of the packages are all different based 
on the flavor but there are so many flavors 
that they look kind of unorganized. They use 
a typeface that has a stroke around it which I 
am not a fan of at all. The overall packaging for 
the individual bars and the bulk boxes is not 
interesting or engaging at all. No, people don’t 
buy these bars for the packaging but I think 
people would be more likely to purchase QUEST 
bars if the packaging was more interesting.

How consistent are the typographic 
treatments? 
The typographic treatments are pretty unified 
with almost all of the bars.  A lot of them use 
visual punctuation to make the packaging 
more interesting. For example, Kind bars use 
different colors for each flavor and they use 
blocks of color to represent the flavors and 
types of bars. The Quest bars use the picture 
of the ingredients on the package to be able 
to easily recognize what the flavor is. So far, 
every bar (including Quest) that I’ve seen uses 
all caps and sans serif fonts. I’m feeling like 
I’m going to do something different because 
that all caps and sans serif doesn’t look that 
interesting to me. 

How are typographic variables being used to 
establish hierarchy? 
Not a lot of visual punctuation is used. There 
is good use of color, contrast, size, and space. 
If the package of a protein bar uses the wrong 
color palette, people may not be as drawn to 
buy the product solely because of that reason. 

analysis (Quest bars)



Unfortunately for the brand, (but fortunately 
for good designers) there are tons of people 
who buy products because of the packaging 
so this is where the typographic variables and 
all the elements need to be used in the proper 
way and pulled all together correctly.  

Is the information well organized? If not, how 
should it be reorganized? 
All the information is pretty well organized. All 
of the nutritional information is on the back 
of the package along with ingredients, with 
the most important parts of the bar listen on 
the front such as: high protein, gluten free, 
high energy, non GMO, dairy free, vegan, high 
in fiber, etc. I would like to follow the same 
patterns that the existing bars have created 
because they have a more organic/natural look 
than something like a regular Chewy granola 
bar or a Special K bar. 

What information, beyond the required basics, 
is listed within the packaging? 
There is a lot to go onto a nutrition bar package 
including (on the back): nutrition facts, 
ingredients, allergy alerts, storage information, 
warnings (ex For pregnant women). On the 
front: flavor, calories, protein, fiber, no gluten 
containing ingredients, net carbs, sugar, no 
artificial flavors, and anything else that would 
be important to the consumer that would  make 
them more likely to buy it. On the actual boxes 
that they come in (when they come in bulk) 
there is more information but on the packages 
themselves it’s just mostly the required 
ingredients, a bar code, and everything else I 
listed above. 

Does the packaging invite the audience to 
engage? Instruct? Bring attention to a specific 
feature? Are devices or violators used? If so, 
what do they say/do? 
The packaging is inviting for the most part. Like 
I said earlier, mostly young adults and adults 
buy these bars and they are just buying them 
as meals or because they think they’re healthy. 
They do bring attention to one specific thing 
(like I said before) like non-GMO, high protein,

gluten free, etc. I haven’t seen many devices 
or violators being used for this brand. I think 
the reason for this is because they are more 
upscale and they are typically more expensive 
than regular granola bars because of the 
ingredients. If there were to be any, I think there 
would just be violators across the box or bars 
promoting their product because of the one 
ingredient that it has or the fact that it’s high in 
protein or gluten/GMO free or something like 
that. 

Describe the color palette being used. Does it 
fit the intended demographic? Why?
Most health bars use a more dull, natural, 
organic, and earthy color palette. Quest uses 
a wide variety of colors because of how many 
different flavored bars they have. The colors 
are mostly bright but some are earthy and 
organic, but again that depends on the flavor. I 
think people in this demographic are definitely 
more likely to buy the more earthy bar over 
a very bright bar because they will think it 
is healthier than the other (even it it’s not). 
Young adults and adults in this demographic 
want everything they eat to be healthier. Any 
thing it takes to make them thinner and feel 
better about themselves while not feeling 
guilty, they will do. With that being said, the 
earthy colors do help in the long run because 
the demographic is more drawn to the more 
“healthy” looking package.

Would you use the current color palette in your 
redesign? Why or why not?
I would use the current color palette for all 
the reasons that I have listen above. One 
thing I would like to change is adding a pop of 
color. I would like to keep the earthy-browns 
but add slight pops of color to draw the eye 
in. Something like a dark brown design on a 
brown paper bag kind of package with pops of 
color.

Describe the PDP. Is it effective? What are 
some of the marketing tools used here?
The PDP on a Quest bar is effective. The primary 
information including the logo, is displayed on 

the front and it is all caps and easy to read 
and locate. The important information on all of 
their bars is displayed effectively and it’s clear. 
The primary text is located on top of a different 
colored area against the neutral background of 
the rest of the package so it stands out and is 
easy for the eye to locate all of the important 
information. It seems as if in order to get the 
PDP to stand out, it must be on a different color 
in order for it to stand out and because the 
most prevalent thing on the package.

What works? What doesn’t? What would you 
do differently about the design, and why? 
I believe that the parts that work the most 
are the color palettes and the PDP. I feel as if 
imagery could either make or break a package 
depending on how it is used or what is being 
displayed. For Quest bars, I think the imagery 
works for these bars because it shows the 
consumer exactly what they’re buying before
they buy it. Something I want to do differently 
is not put the PDP in a box. I want to break away 
from the boxes and different colored shapes 
and make the PDP stand out in another way in 
order to draw the eye in. I want to keep things 
simple, fun, and unified. 

Thoroughly describe the production of the 
product/labels (size, paper, cut, construction). 
The labeling of this package is printed right 
onto the package itself, so there is not a label 
that is just stuck onto a pre-made package. 
Each Quest bar is 2.12 ounces. The package for 
the bars are printed on one sheet and folded 
and sealed at each end. Since the ends are 
sealed, it keeps them from becoming stale and 
prevents anything from getting inside of the 
packages. One thing I would like to do different 
is to make the whole box a bit skinnier so it can 
be more portable.
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So, before starting to create a new 
package, I had to come up with a new 
concept. I knew I didn’t want to do a 
fruit and nut bar again, so I decided to 
go with a protein bar! I did another type 
study. I knew I wanted to have a bold 
font for the word protein. I decided to 
make ice cream flavored protein bars 
called “I scream for protein.” I chose 
the fonts that I did because I felt like 
it screamed ice cream parlor which is 
what I wanted. Although it might be too 
girly, and even thought women are my 
demographic, it still just might be too 
much for  a protein bar.
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protein

orange creamsicle

i scream for
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protein

mint chip

i c e - c r e a m  f l av o r e d  p r o t e i n  b a r s

i scream forprotein

strawberry

i scream for

i c e - c r e a m  f l av o r e d  p r o t e i n  b a r s

Here are the first digital illustrations for my protein bars. I made a scoop of ice 
cream in a protein powder scoop to give the idea that these bars are ice cream 
flavored. I liked where this was going so far but I didn’t like the package itself. 
I found out that it’s hard to find a material that wrappers are made of. I wanted 
to do a box that they come in instead because it gives me more freedom in the 
sense that I can do whatever shape box I want to. 

I really didn’t like the font that I used before because it was 
just too girly. I chose this new font because it was thick and 
bold and that is what I think of when I think protein. I played 
around with the features of the packaging to see what would 
work best but I think I was leaning toward the ones with the 
circle logo on the front.
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ORANGE CREAMSICLE
INGREDIENTS: Protein Blend (Milk Protein Isolate, Whey Protein Isolate), Soluble Corn 
Fiber (Prebiotic Fiber), Water, Almonds, Cocoa Butter, Cocoa (Processed with Alkali), 
Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea Salt, Sunflower Lecithin, Sucralose, Color 
(Fruit Juice Tumeric), Coconut Oil, Xanthan Gum, Baking Soda, Freeze Dried Oranges, 
Vanilla Extract, Steviol Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients.

NET WT. 2.12 oz (60g)
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STRAWBERRY
INGREDIENTS: Protein Blend (Milk Protein Isolate, Whey Protein Isolate), Soluble Corn 
Fiber (Prebiotic Fiber), Water, Almonds, Cocoa Butter, Cocoa (Processed with Alkali), 
Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea Salt, Sunflower Lecithin, Sucralose, Color 
(Fruit Juice Tumeric), Coconut Oil, Xanthan Gum, Baking Soda, Freeze Dried Strawberries, 
Steviol Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients.

NET WT. 2.12 oz (60g)
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MINT CHIP
INGREDIENTS: Protein Blend (Milk Protein Isolate, Whey Protein Isolate), Soluble Corn 
Fiber (Prebiotic Fiber), Water, Almonds, Cocoa Butter, Cocoa (Processed with Alkali), 
Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea Salt, Sunflower Lecithin, Sucralose, Color 
(Fruit Juice Tumeric), Coconut Oil, Xanthan Gum, Baking Soda, Peppermint Oil, Steviol 
Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients.

NET WT. 2.12 oz (60g)
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ORANGE CREAMSICLE
INGREDIENTS: Protein Blend (Milk Protein Isolate, Whey Protein Isolate), Soluble Corn 
Fiber (Prebiotic Fiber), Water, Almonds, Cocoa Butter, Cocoa (Processed with Alkali), 
Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea Salt, Sunflower Lecithin, Sucralose, Color 
(Fruit Juice Tumeric), Coconut Oil, Xanthan Gum, Baking Soda, Freeze Dried Oranges, 
Vanilla Extract, Steviol Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients.

ot
he

r 
fl

av
or

s

NET WT. 2.12 oz (60g)

i scream for

protein

strawberry

GL
UT

EN
FR

EE
NO

N
GM

O

25
g

PR
OT

EI
N

6g su
ga

r

4g fi
be

r

15
0

CA
LO

RI
ES

N
ut

ri
ti

on
 F

ac
ts

S
er

vi
ng

 S
iz

e:
 1

 B
ar

 (6
0g

)

Vi
ta

m
in

 A
 0

%
  •

  C
al

ci
um

 2
%

Vi
ta

m
in

 C
 0

%
  •

   
   

   
Ir

on
 6

%

Ca
lo

ri
es

 fr
om

 fa
t 5

0
Ca

lo
ri

es
 1

50

To
ta

l F
at

 5
g 

   
   

 8
%

Pr
ot

ei
n 

25
g

Ch
ol

es
te

ro
l o

m
g 

   
   

0%
S

od
iu

m
 7

5m
g 

 
   

   
3%

To
ta

l C
ar

b.
 2

3g
  

   
   

8
%

S
at

ur
at

ed
 F

at
 1

g 
   

5%
Tr

an
s 

Fa
t 0

g

D
ie

ta
ry

 F
ib

er
 4

g 
 1

0%
S

ug
ar

s 
6g

%
 D

ai
ly

 V
al

ue

Am
ou

nt
 P

er
 S

er
vi

ng

STRAWBERRY
INGREDIENTS: Protein Blend (Milk Protein Isolate, Whey Protein Isolate), Soluble Corn 
Fiber (Prebiotic Fiber), Water, Almonds, Cocoa Butter, Cocoa (Processed with Alkali), 
Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea Salt, Sunflower Lecithin, Sucralose, Color 
(Fruit Juice Tumeric), Coconut Oil, Xanthan Gum, Baking Soda, Freeze Dried Strawberries, 
Steviol Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients.
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MINT CHIP
INGREDIENTS: Protein Blend (Milk Protein Isolate,Whey Protein Isolate), Soluble Corn 
Fiber (Prebiotic Fiber), Water, Almonds, Cocoa Butter, Cocoa (Processed with Alkali), 
Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea Salt, Sunflower Lecithin, Sucralose, Color 
(Fruit Juice Tumeric), Coconut Oil, Xanthan Gum, Baking Soda, Peppermint Oil, Steviol 
Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients.
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Here are the package prototypes that I printed and constructed just on 
regular printer paper (I obviously wouldn’t use that for the final product). 
I wanted to make it a square bar because I felt it was different than the 
usual protein bar. The only thing I couldn’t figure out was how to fold the 
flap on the back. I wasn’t sure if I liked this but I was going to try something 
different for the next round.

I tried something different here by using 
a rectangle box and changing the look of 
the package. I also used a background in 
order to bring the package to life. I made 
the background pattern that I did because 
it looks like an ice cream cone. I wasn’t 
sure what to do on the back/bottom of the 
package so you can see that I just threw 
the information on there. I felt like I was 
onto something here but I was still lost. I 
guess I was just going to keep pushing it 
and see if it was going to work or not. You 
never know until you try.
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Some things that I changed were the 
placement of the PDP information, the 
net weight, and amount of bars that are 
in the box. I moved the different flavors 
to the side and added things to all the 
other blank sides of the box that I had. 
When I printed it, I realized that the PDP 
on the side was up side down, so I had to 
fix that for next time, and I also printed 
the ice cream cone pattern on the inside 
too so it made the package fun when it 
was opened.

I used my old box template just to try 
it and see how it would look. The only 
reason I tried this box was because I had 
more real estate to work with and also 
the circle logo looked better on a square 
box rather than a rectangle. After working 
with this box for a little while, I decided 
that I liked the rectangle box better, 
that’s why I didn’t end up finishing it 
or playing with it any more. Back to the 
rectangle I went.

Created with http://www.templatemaker.nl

Card Box  7 x 8 x 3 in 

strawberry

Nutrition Facts
Serving Size: 1 Bar (60g)

Vitamin A 0%  •  Calcium 2%
Vitamin C 0%  •         Iron 6%

Calories from fat 50
Calories 150

Total Fat 5g        8%

Protein 25g

Cholesterol omg       0%
Sodium 75mg        3%
Total Carb. 23g        8%

Saturated Fat 1g    5%
Trans Fat 0g

Dietary Fiber 4g  10%
Sugars 6g

% Daily Value

Amount Per Serving

NET WT. 2.12 oz (60g)6 Protein bars

STRAWBERRY
INGREDIENTS: Protein Blend (Milk Protein Isolate, Whey Protein Isolate), Soluble Corn 
Fiber (Prebiotic Fiber), Water, Almonds, Cocoa Butter, Cocoa (Processed with Alkali), 
Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea Salt, Sunflower Lecithin, Sucralose, Color 
(Fruit Juice Tumeric), Coconut Oil, Xanthan Gum, Baking Soda, Freeze Dried Strawberries, 
Steviol Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients.
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Card Box  7 x 8 x 3 in 

orange creamsicle

Nutrition Facts
Serving Size: 1 Bar (60g)

Vitamin A 0%  •  Calcium 2%
Vitamin C 0%  •         Iron 6%

Calories from fat 50
Calories 150

Total Fat 5g        8%

Protein 25g

Cholesterol omg       0%
Sodium 75mg        3%
Total Carb. 23g        8%

Saturated Fat 1g    5%
Trans Fat 0g

Dietary Fiber 4g  10%
Sugars 6g

% Daily Value

Amount Per Serving

NET WT. 2.12 oz (60g)6 Protein bars

ORANGE CREAMSICLE
INGREDIENTS: Protein Blend (Milk Protein Isolate, Whey Protein Isolate), Soluble Corn 
Fiber (Prebiotic Fiber), Water, Almonds, Cocoa Butter, Cocoa (Processed with Alkali), 
Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea Salt, Sunflower Lecithin, Sucralose, Color 
(Fruit Juice Tumeric), Coconut Oil, Xanthan Gum, Baking Soda, Freeze Dried Oranges, 
Vanilla Extract, Steviol Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients.
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Card Box  7 x 8 x 3 in 

mint chip
NET WT. 2.12 oz (60g)

Nutrition Facts
Serving Size: 1 Bar (60g)

Vitamin A 0%  •  Calcium 2%
Vitamin C 0%  •         Iron 6%

Calories from fat 50
Calories 150

Total Fat 5g        8%

Protein 25g

Cholesterol omg       0%
Sodium 75mg        3%
Total Carb. 23g        8%

Saturated Fat 1g    5%
Trans Fat 0g

Dietary Fiber 4g  10%
Sugars 6g

% Daily Value

Amount Per Serving

6 Protein bars

MINT CHIP
INGREDIENTS: Protein Blend (Milk Protein Isolate,Whey Protein Isolate), Soluble Corn 
Fiber (Prebiotic Fiber), Water, Almonds, Cocoa Butter, Cocoa (Processed with Alkali), 
Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea Salt, Sunflower Lecithin, Sucralose, Color 
(Fruit Juice Tumeric), Coconut Oil, Xanthan Gum, Baking Soda, Peppermint Oil, Steviol 
Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients.
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So, I fixed my mistakes from the last round, changed around a few things so they 
were facing the right way and I also lowered the opacity of the cone pattern that is 
going on the inside of the box so it isn’t that harsh when you open it.  Somethings 
I had to change from here was to maybe change the 3 flavors that I chose because 
the colors were a bit too bright and not “protein bar” enough, fill the empty space on 
the front of the box, maybe add visual punctuation to the PDP on the side, change 
the secondary font I was using, and a few other minor things.

Here are all the things I had to change 
drawn out on my actual boxes and 
template. I felt like if I could push it just 
a little more, this could work but I had a 
feeling deep down, I was going to have to 
start over again, I guess we’ll have to find 
out. . . stay tuned.
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i scream for

protein
  ice-cream  flavored  protein  bar

rocky road

other flavors

Nutrition Facts
Serving Size: 1 Bar (60g)

Vitamin A 0%  •  Calcium 2%
Vitamin C 0%  •         Iron 6%

Calories from fat 50
Calories 150

Total Fat 6g        8%

Protein 25g

Cholesterol omg       0%
Sodium 75mg        3%
Total Carb. 24g        8%

Saturated Fat 1g    5%
Trans Fat 0g

Dietary Fiber 4g  10%
Sugars 1g

% Daily Value

Amount Per Serving

ROCKY ROAD
INGREDIENTS: Protein Blend (Milk Protein Isolate, Whey
Protein Isolate), Soluble Corn Fiber (Prebiotic Fiber), Water,
Almonds, Cocoa Butter, Cocoa (Processed withAlkali), 
Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea Salt,
Sunflower Lecithin, Sucralose, Color (Fruit Juice Tumeric),
Coconut Oil, Xanthan Gum, Baking Soda, Vanilla Extract,
Steviol Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients

1206199581576

NET WT. 2.12 oz (60g)4 Protein bars
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PROTEIN
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sugar

4g
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 ice-cream flavored protein bar

protein
i scream for

bars

all goodness,
no guilt

mint chip

orange creamsicle

cookie dough

strawberry

cookies n’ cream

black raspberry

Craving the creamy goodness of an
ice-cream cone but want something 
that’s less calories, fat, sugar, carbs, 
and more protein? Well then you’re 
screaming for protein. Enjoy the 
same flavors with no guilt! I Scream 
For Protein bars are packed with 
protein – an essential nutrient for 
optimal body function, strength and 
lean mass. Try all of our flavors!
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MINT CHIP
INGREDIENTS: Protein Blend (Milk Protein Isolate,Whey
Protein Isolate), Soluble Corn Fiber (Prebiotic Fiber),
Water, Almonds, Cocoa Butter, Cocoa (Processed with
Alkali), Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea
Salt, Sunflower Lecithin, Sucralose, Color (Fruit Juice
Tumeric), Coconut Oil, Xanthan Gum, Baking Soda,
Peppermint Oil, Steviol Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients

Nutrition Facts
Serving Size: 1 Bar (60g)

Vitamin A 0%  •  Calcium 2%
Vitamin C 0%  •         Iron 6%

Calories from fat 50
Calories 150

Total Fat 9g        8%

Protein 25g

Cholesterol omg       0%
Sodium 75mg        3%
Total Carb. 23g        8%

Saturated Fat 1g    5%
Trans Fat 0g

Dietary Fiber 4g  10%
Sugars 1g

% Daily Value

Amount Per Serving

other flavors

1206199581576

NET WT. 2.12 oz (60g)4 Protein bars

GLUTEN

FREE
NON
GMO

150
CALORIES

25g
PROTEIN

1g
sugar

4g
fiber

mint chip

 ice-cream flavored protein bar

i scream for

protein
bars

all goodness,
no guilt

rocky road

orange creamsicle

cookie dough

strawberry

cookies n’ cream

black raspberry

Craving the creamy goodness of an
ice-cream cone but want something 
that’s less calories, fat, sugar, carbs, 
and more protein? Well then you’re 
screaming for protein. Enjoy the 
same flavors with no guilt! I Scream 
For Protein bars are packed with 
protein – an essential nutrient for 
optimal body function, strength and 
lean mass. Try all of our flavors!
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COOKIE DOUGH
INGREDIENTS: Protein Blend (Milk Protein Isolate, Whey
Protein Isolate), Soluble Corn Fiber (Prebiotic Fiber), Water,
Almonds, Cocoa Butter, Cocoa (Processed withAlkali), 
Natural Flavors, Erythritol, Palm Oil, Dextrin, Sea Salt,
Sunflower Lecithin, Sucralose, Color (Fruit Juice Tumeric),
Coconut Oil, Xanthan Gum, Baking Soda, Unsweetened 
Chocolate, Cashews, Steviol Glycosides (Stevia).

CONTAINS: Almonds, Coconut, and Milk-Derived Ingredients

Nutrition Facts
Serving Size: 1 Bar (60g)

Vitamin A 0%  •  Calcium 2%
Vitamin C 0%  •         Iron 6%

Calories from fat 50
Calories 150

Total Fat 8g        8%

Protein 25g

Cholesterol omg       0%
Sodium 75mg        3%
Total Carb. 23g        8%

Saturated Fat 1g    5%
Trans Fat 0g

Dietary Fiber 4g  10%
Sugars 1g

% Daily Value

Amount Per Serving

other flavors

1206199581576

NET WT. 2.12 oz (60g)4 Protein bars

cookie dough

GLUTEN

FREE
NON
GMO

150
CALORIES

25g
PROTEIN

1g
sugar

4g
fiber

i scream for

protein

 ice-cream flavored protein bar

bars

all goodness,
no guilt

mint chip

orange creamsicle

rocky road

strawberry

cookies n’ cream

black raspberry

Craving the creamy goodness of an
ice-cream cone but want something 
that’s less calories, fat, sugar, carbs, 
and more protein? Well then you’re 
screaming for protein. Enjoy the 
same flavors with no guilt! I Scream 
For Protein bars are packed with 
protein – an essential nutrient for 
optimal body function, strength and 
lean mass. Try all of our flavors!
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I ended up turning the box vertically and changing the design to alter that. I changed 
the circle logo and put it into a rectangle and took the protein scoop away. The only 
thing now (and really since the beginning I guess) is that these look like ice cream 
bars, not ice cream flavored protein bars. They looked too much like they belonged 
in an ice cream parlor and not in the protein bar section at the super market. Even 
though I changed the ice cream scoop into a bar shape everywhere except for the 
logo, I was getting a lot of feedback saying I have too much of the ice cream part 
down, and not enough of the protein part. Also, some people said the bars looked 
unappetizing and weird shaped, and that the background pattern was too much. 
I also changed the 3 main flavors in order for the packaging to be less bright and 
targeted to a younger audience. Now, the colors are more dull and neutral. At this 
point, I didn’t know what to do or where to go with this. I think it was time to start 
over again.

These are the boxes that were printed using the templates on the left. Although the 
box shape did look better when it was designed vertically, something still wasn’t 
right and I couldn’t push it anymore. It was clear that I didn’t know where to put half 
of the information and it was obvious that I was clearly out of ideas, I couldn’t push 
it anymore, it just wasn’t working. Like I said, it was DEFINITELY time to start over, 
even though this packaging was for the final critique, I hate when that happens!
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Since I was starting over again, I decided I wanted to change the whole topic again 
and go with a fruit bar/fruit leather. I did some research on the packaging of these 
types or bars and here is what I found. Some are simple, some are fun, depending 
on the target audience. Since mine is going to be 16-20, I didn’t want to go too fun, 
but also not too simple that it’s boring.

I started doing some type 
studies and figuring out what 
kind of type face I wanted to 
use now. I wanted these fruit 
strip packages to be fun and 
make people want to buy them 
because of the packaging, 
not just because they taste so 
good. I came up with the name 
“How Ya Like Them _____ (fill 
in blank with the fruit flavor), 
from the phrase “How ya like 
them apples.” I thought that 
would be a fun way to draw 
people in and maybe even 
make them laugh. I chose 4 
possible fonts to play around 
with and see which ones 
would work best.

Here are my first designs, I chose the rounded bubble font because when I think of 
fruit I think of round and juicy. I wanted to use different colored patterns for each 
flavor to draw the eye in and differentiate the different flavors. I chose banana, 
berry, and mango, as my 3 flavors to represent the brand. I am also using a seed 
packet for the actual package so the bars can be on the go and pocket sized. I plan 
on printing on vellum in order to see the different color bars on the inside.
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I made the package a little longer to see what it would look like but I felt it was an 
awkward shape and size. Although most bars are this shape but vertical, I jut felt 
for the purpose of my product being pocket size, this wasn’t the size and shape to 
continue on with.

I decided to go back to the original 
size in order for the bars to be pocket 
size. I made the designs for each 
flavor and made them the same color 
as the text, which is the same color 
of the fruit. I also changed the font 
because I felt that the round bubbly 
one was too much and didn’t look as 
sophisticated as some other ones. 
Not that I’m going the sophisticated 
route, but I don’t want to go the kid 
route. I put the PDP on the bottom 
in a white area so it would stand out 
against the patterns, as well as a 
circle in the middle expressing how 
there is 1 whole serving of fruit in 
one bar. On the back is the nutrition 
facts and the ingredients but I had to 
come up with something else to put 
on there, oh and the bar code.
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Nutrition Facts
Serving Size: 1 Bar (14g)

Vitamin A 0%  •  Calcium 0%
Vitamin C 28%  •  Iron 1%

Calories 52
Calories from Fat 4

Total Fat 0.4g        1%

Protein 0g

Cholesterol omg       0%
Sodium 44mg        2%
Potassium 41mg        1%
Total Carb. 12g        4%

Saturated Fat 0.1g    0%

Dietary Fiber 0g   0%
Sugars 6g

% Daily Value

Amount Per Serving

INGREDIENTS:
Strawberry Puree 
Concentrate, Blueberry 
Puree Concentrate, 
Raspberry Concentrate.

Stripped down from 

the bad stuff to 

provide you with 

the good stuff. Our 

all natural, GMO 

and Gluten free 

fruit strips will 

leave you feeling 

happy, healthy, and 

ready to go!

howyalikethemstrips.com

berries
how ya like them

100% natural fruit strip

non
gmo gF

sugar

6G
calories

52
net wt.
.5 oz (14G)

one

serving
fruit

100% natural fruit strip 100% natural fruit strip

non
gmo gF

bananas
how ya like them

non
gmo gF

mangos
how ya like them

one

serving
fruit
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Nutrition Facts
Serving Size: 1 Bar (14g)

Vitamin A 0%  •  Calcium 0%
Vitamin C 28%  •  Iron 1%

Calories 52
Calories from Fat 4

Total Fat 0.4g        1%

Protein 0g

Cholesterol omg       0%
Sodium 44mg        2%
Potassium 41mg        1%
Total Carb. 12g        4%

Saturated Fat 0.1g    0%

Dietary Fiber 0g   0%
Sugars 6g

% Daily Value

Amount Per Serving

INGREDIENTS:
Mango Puree 
Concentrate, Peach 
Puree Concentrate, 
Lemon Juice 
Concentrate.

Stripped down from 

the bad stuff to 

provide you with 

the good stuff. Our 

all natural, GMO 

and Gluten free 

fruit strips will 

leave you feeling 

happy, healthy, and 

ready to go!

howyalikethemstrips.com1 206199 581576

Nutrition Facts
Serving Size: 1 Bar (14g)

Vitamin A 0%  •  Calcium 0%
Vitamin C 28%  •  Iron 1%

Calories 52
Calories from Fat 4

Total Fat 0.4g        1%

Protein 0g

Cholesterol omg       0%
Sodium 44mg        2%
Potassium 41mg        1%
Total Carb. 12g        4%

Saturated Fat 0.1g    0%

Dietary Fiber 0g   0%
Sugars 6g

% Daily Value

Amount Per Serving

INGREDIENTS:
Banana Puree 
Concentrate, Pear Puree 
Concentrate, Lemon 
Juice Concentrate.

Stripped down from 

the bad stuff to 

provide you with 

the good stuff. Our 

all natural, GMO 

and Gluten free 

fruit strips will 

leave you feeling 

happy, healthy, and 

ready to go!

howyalikethemstrips.com

one

serving
fruit

100% natural fruit strip 100% natural fruit strip

non
gmo gF
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non
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how ya like them
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serving
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Lemon Juice 
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provide you with 

the good stuff. Our 

all natural, GMO 

and Gluten free 

fruit strips will 

leave you feeling 

happy, healthy, and 

ready to go!
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Concentrate, Pear Puree 
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Juice Concentrate.
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provide you with 

the good stuff. Our 
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For the final design, I extended the pattern 
across the whole package and made the 
top flap match the color of the flavor so it 
looks more cohesive and fun. I put the bar 
code on the bottom right of the back side 
along with a blurb about the fruit strips. 
I decided to print on vellum because I 
wanted the package to still look natural and 
organic while still being fun and playful. 
I also wanted the consumer to be able to 
see the bar through the package so they 
could feel it and see the size of it as well. 
It’s the simple design that I was aiming for 
while still having character and neatness.

final design



final thoughts
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Though the struggle was definitely real, 
I see why the struggle is always worth it. 
There is so much that comes out of the 
creative process when creating a project. 
I learned that in order for a product to be 
bought, it has to have good packaging. 
Why would someone buy something that 
has an unappealing package? I know I 
wouldn’t. I look at all packages different 
now (especially heath bar packages) and 
understand why things are the way they 
are and why things are placed in the places 
that they are. Without a strong package 
design, a consumer will be likely to choose 
a different brand with more suitable pack 
aging and the one that catches their eye

the most. The time that goes into coming 
up with a design and actually making 
it into a real physical object is crazy but 
seeing your design on a physical object 
is awesome. To hold the product that I 
made, in my own hand was such a great 
feeling because this is what I worked so 
hard toward and that’s when I realized 
that hard work does pay off. Although I 
changed my mind a lot throughout this 
process, without that, it wouldn’t be so 
much of a learning experience. I look 
forward to making more packaging in the 
future because it’s the closest thing you 
can get to holding your own designs in 
your own hands.

THEend


